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Safe Harbor Provision
Merix Corporation (NASDAQ: MERX)

During the course of this presentation, we will make projections or other forward-looking 
statements regarding future events or the future financial performance of the Company.  
These forward looking statements include all statements other than statements of 
historical fact and may also be identified by the use of words such as “anticipate”, 
“estimate”, “project”, “forecast”, “intend”, “plan”, “believe”, “expect”, “future” and other 
similar expressions.   We wish to caution you that such statements reflect only our 
current expectations based on our assumptions and information currently available to us, 
and that actual events or results may differ materially.

We refer you to the risk factors and cautionary language contained in the documents that 
the Company files from time to time with the Securities and Exchange Commission, 
including the Company’s Annual Report on Form 10-K for our last fiscal year ended May 
27, 2006 and the Company’s Quarterly Report on Form 10-Q for the quarter ended 
November 25, 2006.  Such documents contain and identify important factors that could 
cause the actual results to differ materially from those contained in our projections or 
forward-looking statements. 

We undertake no obligation to update such projections or such forward-looking 
statements in the future.

In the course of this presentation, we will provide non-GAAP financial disclosures.  
Important information regarding these disclosures, including a reconciliation to 
comparable financial disclosures calculated and presented in accordance with GAAP, 
can be found on the Company’s website at www.merix.com.
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End Markets
• Products used in equipment for 

communications, automotive, high-end 
computing, test & measurement, aerospace 
& defense and industrial controls

Manufacturing Services
• Design and engineering assistance 
• Quick-turn and prototype services
• Volume production

Specialty Products
• RF/Microwave application products
• Thermal management solutions
• Backplanes

Company Overview
Merix is a leading global manufacturer of 
technologically advanced printed circuit boards
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Merix Highlights

Core Strengths

• Technology leadership

• Blue-chip customer base 

• Experienced management 
team

Recent Enhancements

• Global manufacturing footprint

• Higher-margin quick-turn 
services

• Diversified customer base and 
end-markets

Strong Industry Conditions 
• High global capacity utilization

• Book-to-bill slightly below parity in November

• N.A. above parity, Asia below

• Raw material price increases

• Stabilized pricing environment
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Industry Overview
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Production Rapidly Transitioning to Asia
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High-End Computing (Server/Storage)
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Prototype & Quick-Turn

Product Complexity
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Markets Transitioning to Asia

North American “Core” Markets
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Competitive Landscape
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Company Overview
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Heritage of Advanced Technology

Technology Capabilities

• High Layer Count

• High Density Interconnect (HDI)

• Advanced Materials

• RF / Microwave Applications 

• Thermal Management Solutions

• High Reliability/Military

• Complex Backplanes

• Throughout its history, Merix has been a leader in advanced 
technology:
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We Are Global

In addition, we work with over 35 manufacturers’ reps across 
the globe that support our product offerings.
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Global Manufacturing Model
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North America - Oregon

Merix - Wood Village, OR

• Factory area:  90,000 sq. ft.

• Quick-turn and prototype capabilities

• Volume for high layer count digital and 
RF/Microwave products

• Supporting Forest Grove 

• 16-32 layers

Merix - Wood Village, OR

• Factory area:  90,000 sq. ft.

• Quick-turn and prototype capabilities

• Volume for high layer count digital and 
RF/Microwave products

• Supporting Forest Grove 

• 16-32 layers

Merix - Forest Grove, OR (Global HQ)

• Factory area:  248,000 sq. ft.

• Quick-turn and volume production

• Advanced technology, higher layer counts, HDI

• 2-40 layers

Merix - Forest Grove, OR (Global HQ)

• Factory area:  248,000 sq. ft.

• Quick-turn and volume production

• Advanced technology, higher layer counts, HDI

• 2-40 layers

Forest Grove, OR

Wood Village, OR
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North America - California

Merix - San Jose, CA

• Factory area:   40,000 sq. ft.

• Quick-turn and prototype capabilities – 24-72 
hour quick turns

• Military manufacturing certification

• 2-30 layers

Merix - San Jose, CA

• Factory area:   40,000 sq. ft.

• Quick-turn and prototype capabilities – 24-72 
hour quick turns

• Military manufacturing certification

• 2-30 layers

San Jose, CA
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Merix Asia

Merix - Hong Kong (Asia HQ)

• Factory area: 384,000 sq. ft.

• Prototype through volume production

• RF/Microwave and backpanels

• 2-20 layers with up to 32-layer 
backpanel capability

Merix - Hong Kong (Asia HQ)

• Factory area: 384,000 sq. ft.

• Prototype through volume production

• RF/Microwave and backpanels

• 2-20 layers with up to 32-layer 
backpanel capability

Merix – Huiyang, China

• Factory area: 250,000 sq. ft.

• Volume production

• 4-14 layers

Merix – Huiyang, China

• Factory area: 250,000 sq. ft.

• Volume production

• 4-14 layers

Merix – Huizhou, China

• Factory area:  135,000 sq. ft

• Automotive market focus

• 2-6 layers

Merix – Huizhou, China

• Factory area:  135,000 sq. ft

• Automotive market focus

• 2-6 layers

Hong Kong

Huiyang 
China

Huizhou China
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Experienced Management Team

Mark R. HollingerMark R. Hollinger
Chairman, CEO and PresidentChairman, CEO and President

Steve Robinson 
SVP, Operations

Dan Olson 
CEO of Merix Asia

Tom Ingham 
VP, Sales & Marketing

Debbie Burke 
VP, Human Resources

Chris Remy 
VP, Global Supply Chain 

& IT

Steve Going 
VP, General Counsel

Kelly Lang 
Chief Financial Officer
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Expanding Customer Base 
and End-Markets

COMMUNICATIONS 82%

TEST &
MEASUREMENT 

6%

HIGH-END
COMPUTING 

7%

*OTHER 5%

FY 2004 Q2 FY 2007

225 CUSTOMERS

• TOP 5 CUSTOMERS 68%
• ANNUAL REVENUE $156 MILLION

COMMUNICATIONS 39%

TEST &
MEASUREMENT 

6%

HIGH-END
COMPUTING 

15%

*OTHER 19%

AUTOMOTIVE 16%

DEFENSE &
AEROSPACE

5%

850 CUSTOMERS

• TOP 5 CUSTOMERS 36%
• ANNUALIZED REVENUE $413 MILLION

*Other includes medical, industrial, EMSI and other.



18January 2007

Aerospace & 

Defense

Industrial

and Other

Test & 

Measurement

Computing

Communications

Automotive

Blue-Chip Customer Base
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Growth Strategy

• Enhance global technology leadership

• Gain market share in quick-turn 

• Expand global customer base and exceed 
their expectations

• Migrate technology capabilities to Asia

• Cross-sell enhanced services and 
capabilities to existing customers
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FINANCIAL RESULTS
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Annual Financial Results
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Quarterly Financial Results (unaudited)

$61.7

$100.4 $103.0 $103.7

$95.1

$10.1

$11.3

$12.9

$11.3

$3.2

$0

$20

$40

$60

$80

$100

$120

Q2 FY06 Q3 FY06 Q4 FY06 Q1 FY07 Q2 FY07

$0

$4

$8

$12

$16

Net Sales
($ in millions)

EBITDA (1)

($ in millions)

Note:  Fiscal year ends May 31. 
(1) Adjusted for certain non-recurring expenses.



23January 2007

Historical Quarterly Financial Summary
($ in millions)

(Unaudited)     Q2    Q3     Q4     Q1   Q2
FY06 FY06 FY06 FY07 FY07

Revenue $61.7 $95.1 $100.4 $103.0 $103.7

EBITDA (adjusted) (1) $5.0 $11.3 $12.9 $11.1 $10.1

Capital Expenditures $1.1 $3.1 $1.6 $5.9 $5.9

As % of Sales:

Q-T/Premium 29.0% 28.0% 30.0% 27.0% 27.0%

Gross Profit  (1) 14.8% 19.7% 22.4% 19.2% 17.7%

EBITDA (1) 8.1% 11.9% 12.8% 10.8% 9.8%

(1)  Adjusted for certain non-recurring expenses.
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Balance Sheet

Liquidity for Operations

($mm)
Nov 25
2006

May 27
2006

Cash and Investments

Total Assets

Total Debt

Shareholders’ Equity

Net Debt / Total Capitalization

$34.7

$384.2

$92.5

$213.6

21.3%

$31.1

$378.9

$98.8

$202.1

25.1%
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Investment Highlights

• Global footprint

• Advanced technology leadership

• Diversified customer base and end 
markets

• Strong industry conditions

• Experienced management team


